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Q3 FY20 ïPerformance Summary

Consolidated Revenue Growth 7.0%

India FMCG Growth 5.6%

International Business Growth 11.7%

Operating Profit Growth 10.7%

Consolidated PAT Growth 8.7%*

India 
FMCG

Volume 
Growth

5.6%

3* PAT Growth before exceptional was 12.8%



Å Consolidated PAT increased 
by 8.7%

Å Before exceptional the 
growth in PAT was 12.8%

Å Consol PAT margin improved 
by 26 bps to touch 16.9%

366

398

Q3 FY19 Q3 FY20

Å Consol Material cost reduced 
by 80 bps to touch 49.9% in 
Q3 FY20

Å Media expenditure was at 
8.6% in Q3 FY20 vs 8.1% in 
Q3 FY19 ïgrowing by 
14.3%

Å Consolidated Operating 
Margin improved by 70 bps, 
reaching 20.9% in Q3 FY20 

445

493

Q3 FY19 Q3 FY20

Å India FMCG business grew 
by 5.6% in both value and 
volume

Å International Business grew 
by 12% on CC basis

2,199

2,353

Q3 FY19 Q3 FY20

Q3 FY20 ïConsolidated Financials

Revenue Operating Profit PAT

7.0% 10.7%
8.7%
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71.1%

26.1%

2.8%

72.2%

25.0%

2.8%

Q3 FY20 ïBusiness Overview

Q3 FY19 Q3 FY20

Domestic International Others

Å Contribution of Domestic FMCG reduced from 72.2% to 71.1%

Å International Business contributed 26.1% as compared to 25.0% last year
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Healthcare

209 205 

Q3 FY19 Q3 FY20

Healthcare
742 

766 

Q3 FY19 Q3 FY20

Healthcare

Growth: 10.7%

611 

676 

Q3 FY19 Q3 FY20

41.0%

46.5%

12.5%

Healthcare

HPC

 Foods

Domestic FMCG Growth ïBy Verticals ïQ3 FY20

Q3 FY20 Sales Contribution

Healthcare Home & Personal Care (HPC) Foods

Growth: 3.5% Growth: (1.7%)

Domestic FMCG Business (excluding Foods) grew by 7% in volume terms
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Healthcare (HC) ïQ3 FY20

Health Supplements Digestives OTC Ethicals

Growth % 12.2% 15.9% 5.5% 2.7%

Category
Highlights

ÅStrong double -digit 
growth in 
Chyawanprash

ÅDaburôs market share in 
Chyawanprash category 
increased by ~314 bps

ÅDriven by continued 
strong performance of 
Hajmola tablets

ÅPudin Hara Lemon Fizz 
reported strong double -
digit growth

ÅStrong growth in 
Honitus brand 

ÅHigh base growth of 
17.7% for OTC

ÅEthicals ô performance 
was relatively muted on 
account of high base 
growth of 17.4% in Q3 
FY19

ÅYTD growth of 7.6% 
indicative of underlying 
growth

Honitus - Metro Station Branding in 
Delhi & Kolkata

Dabur Honey ïnew TVC
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Dabur Chyawanprash ïChanging 
Weather TVC

https://www.youtube.com/watch?v=8wMoXKVllKo
https://www.youtube.com/watch?v=y4H_mwLgSVc


Home & Personal Care (HPC) ïQ3 FY20

Oral Care Hair Oils
Shampoo & Post 

Wash
Home Care Skin & Salon

Growth % 8.5% 0.4% 5.1% 2.5% (0.3%)

Category
Highlights

ÅRed Toothpaste 
grew by 9.5%

ÅBabool Franchise 
reported 5% 
growth

ÅLal Dant Manjan
grew by 10.4%

ÅMarket share in 
toothpastes 
improved by ~30 
bps

ÅGrowth impacted 
by category slow 
down

ÅMarket share in 
hair oils increased 
by ~50 bps

ÅSarson Amla and 
Brahmi Amla 
recorded double 
digit growth

ÅVatika Shampoo 
bottles growing in 
double digits ï
bottles saliency 
going up

ÅMarket share in 
shampoo category 
increased by ~60 
bps

ÅStrong growth in 
Odomos with gain 
in market share

ÅOdonil Aerosols 
reported strong 
growth

ÅSkin Care was 
relatively muted 
on account of 
consumption 
slowdown and high 
base growth of 
19.3%

Babool Ayurvedic ïNew TVC
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Dabur Red ïNew TVC Dabur Amla ïWorldôs No. 1 Hair Oil

https://www.youtube.com/watch?v=shUCCTPPiME


Foods ïQ3 FY20

Foods

Growth % (1.7%)

Category
Highlights

ÅAs per Nielsen, J&N category declined by 11.6% (in volume) in Q3 due to downtrading to lower priced 

alternatives

ÅExcluding Diwali Gift Packs, Real fruit juices grew by ~5%. Diwali Gift Packs were impacted by the shift in 

Diwali this year (from Nov in 2018 to Oct in 2019)

ÅReal Activ grew by 17% on the back of strong growth in Activ Coconut Water and institutional business 

ÅMarket share of Real Fruit Juices increased by 530 bps to touch 62.4%

ÅCulinary business under Hommade brand reported strong double -digit growth

Real ïDiwali Gift Packs

Real Activ Coconut Water ïDigital 
Campaign Hommade ïDigital Campaign

10



`

Agenda

11

Product Launches
International 
Business

Category HighlightsQ3 FY20 ïOverview
Consumer/ 
Marketing Initiatives



Continued Media Support on Hajmola Chatcola Dabur Hajmola ïDigital Drive

Honitus ïAssociation with Bengali movie 
Professor Shanku O El Dorado

Dabur Lal Tail ïTie ups with over 500 clinics for in -clinic 
advertising

Consumer/  Marketing Initiatives ïHealthcare
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Ethicals portfolio ï45 vaid meets covering 2,000 vaids Mega Health Camp for Bhopal Gas Tragedy Victims

Digital Campaign on World Diabetes Day Stresscom ïPrint Campaign

Consumer/  Marketing Initiatives ïHealthcare
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